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Taxable Sales—January Through August, 2004 versus 2003

Total taxable sales during the first eight months of 2004 in the Lake Charles
Metropolitan Statistical Area (MSA)* continue to outpace sales in the same period last
year. From January through August of 2004, total taxable sales were in excess of $2.1
billion dollars. This amount is over 11% greater than in the same eight month period of
2003 and well above the current rate of inflation.

The table shows how various categories of taxable sales have increased or
decreased over the January through August period in 2004 compared to the same period in
2003. Only three categories of sales have fallen behind the trends for last year—food,
apparel, and motor vehicles.

Year-To-Date Taxable Sales by Category for January through August
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! The Lake Charles M SA includes all of Calcasieu Parish.



Descriptions of the categories of salesincluded in the graph are as follows:
Food — Grocery stores, fruit/vegetable markets, meat/seafood markets, restaurants and
cafes, nightclubs, lounges, package liquor stores, egg/poultry dealers, bakeries, etc.
Apparel— Clothing, millinery, accessory, specialty shops, shoe stores.
Merchandise — Department, dry goods, variety, drug, feed & seed, hardware, farm
implements, general merchandise, pawn shops, etc.
Automotive — Automotive dealers, auto parts, accessories, motorcycle, aircraft,
marine and mobile home dealers, service stations, repair shops, tire and battery dealers.
Furniture — New and used furniture, household appliances, store and office
equipment, hotel, motel, restaurant and institutional suppliers, medical and dental
equipment and suppliers.
Building Materials — Building and construction contractors, lumber, paint and
wallpaper stores, heavy equipment.
Miscellaneous Services — Hotel, motels, hospitals, rental and leasing of tangible
personality, bowling aleys, laundry, cleaning and alterations, machine shops and
fabrications, and gaming industry.
Manufacturing — Petrochemical refineries, beverage bottlers, sand and gravel
quarries, manufacturing not otherwise indicated.
Utilities — Railroads, pipelines, telephone and tel egraph, motor freight lines, bus lines,
cable communications.
Miscellaneous — Book stores, music stores, salvage yards, photographers, tobacco
shops, florists/nurseries, funeral homes, itinerant vendors.
Motor Vehicles — Sales reported by office of motor vehicles of new and used cars
and other categories of transportation which require titling and/or registration.
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